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Activity: Entertainment Media Literacy  

Length of Activity: 60 - 90 Minutes  
 
Materials: 

· Screen with Audio 

· Internet Access 

· #HatchKids Discuss Male Gender Stereotypes (00:02:43) 
https://youtu.be/QxYvhh1hQvk  

· Copies of “Men and Women in Media and Magazines” Handout  
(1 per 2-3 Participants) 

· Copies of My Strengths and Qualities Worksheet (1 per Participant) 

· Writing Utensils  

 
Men and women are portrayed very differently in media. There are different 

expectations of how men and women should behave and look like in media. 
The success of a man or woman is also measured differently across the two 

genders. According to a Pew Research Center study in 2015, the top social media plat-
forms for teens are: Facebook, Instagram, Snapchat, and Twitter. Pew Research Center 

reported that 92% of teens go online daily.43 With many children and teens owning 
smartphones today, this means they are constantly being exposed to gender stereo-
types in media. Naturally, there are social comparisons, learning what you’re “sup-

posed” to look like, how to behave, what gets the most attention (“likes” and “shares”) 
and this can often result in an unhealthy pathway to validation from others.  

Social media literary is key for children and youth. This allows them to discern the differ-
ence between what is real and what is not, and it imparts them with the critical skills 
necessary to analyze what they are exposed to and remain safe.  

There are differences in how boys and girls use the internet too. Boys are more likely to 
play video games and girls are more likely to use Instagram and Snapchat.44 This mod-

ule will examine the different ways men and women are portrayed in media. 

Why I’m done trying to be “Man Enough”, Justin Baldoni’s January 2018 TED 
Talk (00:18:31) https://www.ted.com/talks/justin_baldoni_why_i_m_done_try-

ing_to_be_man_enough 

The Representation Project’s The Mask You Live In  
https://www.youtube.com/watch?v=hc45-ptHMxo (00:03:09) 

 
Talking to Kids About Gender Stereotypes- Tip Sheet  

http://mediasmarts.ca/tipsheet/talking-kids-about-gender-stereotypes-tip-sheet  

 

                                                 
43 Lenhart, A. (2015). Teens, social media and technology overview 2015: Smartphones facilitate shifts in 

communication landscape for teens. Pew Research Center, (April), 1–47. 
https://doi.org/10.1016/j.chb.2015.08.026 

44 Lenhart, A. (2015). Teens, social media and technology overview 2015: Smartphones facilitate shifts in 
communication landscape for teens. Pew Research Center, (April), 1–47. 
https://doi.org/10.1016/j.chb.2015.08.026 
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Discussion Questions: 

· What are the differences between how men and women are portrayed in the me-
dia? 

· What are the expectations of what a “man” or “boy” should be like according to 
images from the media? 

· How can we be smart when interpreting media messages? 

 

Activity:  

1) Begin a discussion with Participants about how they see boys and men presented in 

the media. This could be from their favorite TV show, magazine, book, musician, movie, 
Instagram, celebrities, commercials, etc. 

 

2) Write the descriptions on the board and then discuss if these are qualities that can 
also be applied to women?  

Example:  

Men Women 
· Strong 
· Masculine 
· Fit 
· Successful 
· Rich 
· Fancy cars 
· Take care of family (financially) 
· Tall 
· Into sports 
· Heroes  
· Always getting the girl  
· Not emotional 
· Doesn’t cry 
· Playing sports  

 
Stereotypical “Characters”  
 
· The Joker is a very popular character 
with boys, perhaps because laughter is part of 
their own “mask of masculinity.” A potential nega-
tive consequence of this stereotype is the as-
sumption that boys and men should not be seri-
ous or emotional. However, researchers have also 
argued that humorous roles can be used to ex-
pand definitions of masculinity. 

· The Jock is always willing to “compro-
mise his own long-term health; he must fight other 
men when necessary; he must avoid being soft; 
and he must be aggressive.” By demonstrating his 
power and strength, the jock wins the approval of 
other men and the adoration of women. 

· Weak 
· Feminine  
· Thin 
· Reliant on husbands for finances 
· Enjoy make-up and dolls 
· Dancing/gymnastics vs. sports 
· Need saving from a man 
· Emotional/dramatic 
· Too sensitive and cry 
· Can’t be aggressive/assertive, have to be 

pursued by the man 
· Incapable of taking care of themselves 
· Can’t fix things, always need help 
· Ditzy 
· Objectified and sexualized in the media 
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· The Strong Silent Type focuses on “be-
ing in charge, acting decisively, containing emo-
tion, and succeeding with women.” This stereo-
type reinforces the assumption that men and boys 
should always be in control, and that talking about 
one’s feelings is a sign of weakness. 

· The Big Shot is defined by his profes-
sional status. He is the “epitome of success, em-
bodying the characteristics and acquiring the pos-
sessions that society deems valuable.” This stere-
otype suggests that a real man must be economi-
cally powerful and socially successful. 

· The Action Hero is “strong, but not nec-
essarily silent. He is often angry. Above all, he is 
aggressive in the extreme and, increasingly over 
the past several decades, he engages in vio-
lent behavior.” 

· The Buffoon commonly appears as a 
bungling father figure in TV ads and sitcoms. Usu-
ally well-intentioned and light-hearted, these char-
acters range from slightly inept to completely 
hopeless when it comes to parenting their children 
or dealing with domestic (or workplace) issues.45 

 
3) Below is a guide of questions and topics to continue and guide the discussion with 

your group.  
 

· Do these qualities make you a good or bad person?  

· Are they specific to men or women?   

· Women are known for being “emotional,” but why is it a negative thing to be self-

aware and expressive?  

· Men are supposed to be strong and be into sports. Why is this seen as such a 

strength? Men can have other interests, passions, and knowledge and be inter-
esting, intelligent, and successful people.  

· Can men be into dance? They are male ballet dancers, hip-hop dancers, and 
contemporary dancers. 

· Can women be into sports? There are many women and girls who are profes-

sional sports players. 

· Do we have to adhere to gender norms when choosing toys and games we are 

interested in?  
 

4) Watch: #HatchKids Discuss Male Gender Stereotypes (00:02:43) 
https://youtu.be/QxYvhh1hQvk  

 

                                                 
45 Media Smarts: Canada’s Centre for Digital and Media Literacy. (n.d.). Common Stereotypes of Men in 

Media. Retrieved February 16, 2018, from http://mediasmarts.ca/gender-representation/men-and-
masculinity/common-stereotypes-men-media 
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5) As a group, discuss and reflect on the video. Did the Participants agree or disagree 
with statements? Was it relatable? 

 

· “That’s the man wearing the pants, so that shows the man is in charge.”  

· “It means to not cry, not be a sissy.”  

· “Men work hard and do all the sports and stuff.”  

· “Man-up means toughen up and unemotional go through it.”  

· “I like drawing and I like birds and flowers.” 

· “It’s very stereotypical to assume that only girls can wear pink and play with prin-

cess dolls.”  

· “My uncle is a chef and my dad cooks all of our food.”  

· “I love crafting. I’ll do origami sometimes.”  

· “I play with girl toys and boy toys I don’t really care which one is meant for boys 
or for girls, I just play with them. They’re toys!” 

 
Point out that the kids in the video seemed comfortable stating their interests and doing 

what brought them joy regardless of gender norms.  

 
Steps #6-8 should be discussed with a group that is 12 

years of age or older. 

 

6) Next, have Participants split into groups of 2-3. Hand out the Men and Women in Me-

dia and Magazines handout. Ask Participants to discuss amongst their groups how the 
men and women are being portrayed.  

7) Once Participants have had the opportunity to share and discuss, guide them through 

a Facilitator-led discussion using the following points as a guide:  

· Are there differences in clothing?  

· Can you tell what sport the men play? How about the women?  

· What messages are being perceived from these images?  
o Women are valued for their bodies and need to be sexy and look good 

o Men are valued for their intelligence and accomplishments 
 

8) Discuss with Participants if this is fair and/or accurate to real life? How do the Partici-

pants want to be valued by their peers, family, teacher, and society? How do they think 
women would want to be valued?  

 

9) Switch gears back to discussing the representation of men in the media. Explain to 

Participants that there is a growing trend to educate girls about the media, but that mes-
saging for boys has not been addressed as much. Not everything that you see in the 

media is real. 
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10) Ask Participants how often they see a photo or video and feel pressured to conform 
or fit in with the gender stereotypes of a man. 

 
11) Watch video: How to make ABS 6 pack in Adobe Photoshop (00:02:42) 

https://youtu.be/jbKvLl01LwM  
 

12) Reflect on the video with Participants. Ask them to think twice the next time they see 

perfect photos of celebrities, actors, models, musicians, etc. Remind the group that 
body hair, acne, wrinkles are all part of being human.  

 
13) Hand out My Strengths and Qualities worksheet (adapted from TherapistAid.com) 

and instruct Participants to fill it out. 
 

14) Allow time for Participants to share some of what they wrote and discuss it as a 
group. Conclude the session by reminding Participants that these are the truly important 

qualities in a person regardless of gender, appearance, and pressures from media mes-

sages, qualities that stretch far beyond physical traits.  
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Men and Women in Media and Magazines 
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 Name: _________________________ 
 

 

My Strengths and Qualities 
 

Things I am good at: 

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

Compliments I have received: 

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

What I like about my appearance: 

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

 

Challenges I have overcome: 

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

I’ve helped others by: 

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

Things that make me unique: 

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

What I value the most:  

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

Times I’ve made others happy:  

1. _____________________________________ 

2. _____________________________________ 

3. _____________________________________ 

 

 
 
 

 

 


